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Guyana Proud Hosts of 12 | 4« 5 - |l Inside this issve:
Caribbean Week of Agriculture | Fg . S C g
The 12 Caribbean Week of Agricul ©= %/ T = . F L |
ture was proudly hosted by Guya?sl_u-__;-_‘:f';f_;;-’ - P |b_be?n Week of
under the theme “Linking the Carit&% .43 A "#’l‘a—? ; Bend e tiiture

bean for Regional and Nutrition Se :
rity and Rural development.” Thiiisiiaiiiiliis il
event proved to be a celebration of Re-

gional Agriculture and was staged during the pewddOctober 4 — 14,
2013 at the National Conference Centre. It waseptualized by the Inte
American Institute for Cooperation on Agricultui¢C@) as a facility to
place agriculture and rural life on the “front berhof regional integratio
activities and in doing so enables the key decismakers in the public an
private sectors to better acknowledge the impogariagriculture and ru
ral life to the economic, social and environmerstability of the region.
This also enabled the major stakeholders in aguceiland related sectd
to have an opportunity to dialogue and forge a comnision for the repg
sitioning of agriculture and the enhancement adlrlife. Con’t on Pg 2

Guyana Shop ushers in On

Year Reopening with A
Bang
Guyana’s only one stop Superma
where everything shelved is manuf
tured locally; the Guyana Shop c
brated its one year anniversary wit
Mini  Exposition for local Agro
Processors outside its doors at its R
and Alexander Street Location. T
event was testimony of commitme
made to local Agro Processors to
vide more opportunities for them
generate more awareness and publiSiy Tl Tl Tl o verneomin
for their respective product lines. This A
even followed in the wake of several promotiong there similar in natur

and succeeded in generating more awareness arsdfealecal manufag-

turers. Con’t on Pg 3

U

Food Day Ob-
ed In Fine

le with Mini

sava Showcase

About this Newsletter

This newsletter is a bimonthly
bulletin of the Guyana Market-
ing Corporation. It provides
information and market intelli-
gence in non- traditional agri-
cultural produce for the local
and export markets. The newst
letter is aimed at strengthening
the information base of our
farmers, agribusinesses an
other stakeholders.

Increasing the Export of Non-Traditional Agriculture Produce
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and the Caribbean Agricultural Research and Devetop Institutd
(CARDI). :
Some of the events of this year’s edition of CWAluded a COTEL;-

Ministerial Meeting for Ministers of Agriculturehé Ministerial Cau
cus of Ministers of Agriculture for the Organizatiof Eastern Carilgs
bean States (OECS) and a meeting of the CRFM. Tihest/ of Ag-
riculture also took participants on field visits &gricultural sites a
interest which showcased some of Guyana’s agri@ltAmong thq
places visited were the Santa Fe in Region 9, tnga@a Shop and th

bbean Week of Agriculture 2013

scheme.

Additionally, workshop discussions were also cardd during the CWA observance and focused on; M
toring and Managing Pest Populations Under a Cingn@ilimate, Development of the Coconut Industr
the Caribbean, Implementation and MainstreaminBedional Fisheries Policies, as well as the Costrof
duction, and Livestock.

The event also featured a three-day AgriculturdiiBition which featured participation of groupsrrovari-

ticipated by erecting a breath taking fresh prodiisplay which was complimented by a Value Addees
__ entation comprising solely of local Agro-Procespeaducts
| All attendants to this year's edition of CWA hadirat hand
B! look at the diverse variety of Guyana’s local Agmocesse
& line of products which were available throughowt ExposiA

j rural life so that the key decision-makers in thlg and

private sectors are better able to acknowledge theor-
tance to the economy, social infrastructure andirenyv
mental stability. The convening of CWA was alsopded|
_ ) stakeholders the opportunity to forge a commonowisior
| s‘,mmdm“GMC.,.,.,tduﬁngcm.,.,eanWeek.,mgmu.m,ez.,.; J | the repositioning of regional agriculture.

ous countries in the Caribbean and Canada. Therauyarketing Corporation through its Guyana Shap FIpa

=

—

Hope Canal, and open days at the Guyana Schooyéwture and the Mahaica/Mahaicony/Abary drainage
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suring that local farmers and producers
_ gl available produce and products of the hig
B quality for local consumption and exportati
During this one year period the Market
Team of GMC was successful in working wi
Agriculture Minister Addressing members of the media Seve ral neW a,g rO'prOCessing CO m panie: tG

during the Guyana Shop’s Anniversary Celebration . . .
meet the requirements to commence supplying theaGuyshop with thejr

omers were delighted with all the Give Aways during the
Guyana Shops Anniversary Celebration

products.

Some of these new companies include, Ideal Lifejttsémerican Coconut
Company, West Side Flavors, Orlins, Gobin’s FarnKi&hen, Hydrate, R ','-FL 1 N _ :

pununi Natural, Young Women’s Christian AssociatWCA West Coashii ’4’?’ W-r
Berbice Branch) and many more. Several of the iegi#igro-processing co | A )
panies were able to extend their product linesrayidew and improved profFEuggs !
uct. New products now available at the Guyana Shofude Coconut Oi
Peanut Butter, Farine, Virgin Coconut C
Extra Virgin Coconut Oil, Crabwood Oill,
o~ variety of Bottled Coconut Water, yog
'«sd Whole Wheat Chowmein, Coconut Wa

s
1=
S

A-Section of the large Crowd that attended the Guyana
Shop’s Anniversary Celebration

s s ing a variety of fresh Fish including Banga, TroBga bab, Snappér,
: S Snooks and Butter Fish.

Visit us at the Guyana Shop and discover how intieedhinking, leadert
ship through service, and above all, our unwavecmgmitment to saving
people money by providing an extensive verity afugite locally manut
A e S e e P | factured products at unbeatable prices.
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The Guyana Marketing Corporation by way of its Gwgi- &= —
Shop participated in the recently concluded Es$ex
Nites staged at the Anna Regina Community Cg >
ground on the 18& 19" October 2013. This event whi
Is one of the major events during Agriculture Momtas}
organized by the Region 2 Administration with sum
from the Ministry of Agriculture, GMC and entitied thejx
private sector. GMC’s presentation focused mainty
promoting and building awareness for local Agro-

._——..-—‘__." '''''''''

Processed products by way of the Guyana Shop.rRa#ttending this event had the oppartu-

nity to purchase a diverse variety of local valdded products that were not available in t
communities.

Additionally, banners were used to communicate sofmie important services offered
GMC while brochures promoting GMC’s Guyana ShopldCstorage facilities and Refrige
ated trucks were also distributed to all interestéedmall Fresh Produce display was strat
cally used to compliment the value added presemtafihis produce was distributed to
children who visited the GMC booth during the culation of the event.

In a direct effort to take the products of the Guyy&hop to areas where local agro proce
products are not easily accessed or are not alaiddibtogether, a representation of the V

neir

by
r-
egi-
the

ssed
ari-

ety of these products available at the Guyana SVexp available for purchase at the GMC

booth throughout the Exposition. Most persons imigithe GMC booth were impressed at
range of local products currently being manufacuoeally.

IMAGES OF THE GMC BOOTH DURING THE RECENTLY CONCLUD ED ESSEQUIBO NITES 2013 STAGED AT THE ANNA REGINA

the

COMMUNITY CENTRE GROUND
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COLD CHAIN SERVICE

Transportation and Storage of Fruits & Vegetables a
refrigerated environment is now easy with theiyana
Marketing Corporation’sCold Chain Service.

..a%c)ar\go =
B d ’
; t[ansp@m 3

¥ environment,

=
%: e o!ffe-;[\'ftug senic

improve the Post
Management of No
ditional Agricultural
roduge.

For safe and secure storage and transportation ofly tem-
perature-sensitive cargo. Contact the Guyana Maikegt
Corporation; increasing the export of Guyana’s
non-traditional Agricultural Produce.
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World Food Day was observed in Guyana at the Natidgri-
culture Research and Extension Institute (NAREnpound
Mon Repos under the theme, “Sustainable Food Sgsfe
Food Security and Nutrition”. This year’s obsernvarmalled fo
everyone to play their part in ending chronic remgnd mal
nutrition

and featured a small exhibition on Cassava andavasBrod
ucts. During this exhibition the diversity of cagaavas sho
cased. The Guyana Marketing Corporation thouglGitgana® =
Shop participated by erecting a presentation teatufed ¢4
Fresh Cassava display which was complimented kariety of
local Agro Processed Cassava Products including

Cassava Chips, Flour, Porridge Mix, Cassareepné&aRickle

Cassava Bread, Cookies, and many more. Duringxihigigon
emphasis was placed on cassava to showcase iulage
product potential from a food securlty standpoast,well as fo/f£8

the tropics. Cassava is regarded as the most iamgaot cropis
in Guyana and a staple for a significant segmentsgbopula
tion. Here in Guyana cassava is regarded as theimpertant
root crop and is a staple for a significant segnoénts popula
tion.

Minister of Agriculture, Dr. Leslie Ramsammy durihgs ad
dress reiterated the responsibility of all to deithindividual




Agro— Marketer Newsletter
AGRICULTURE MONTH
2013 EDITION

‘World Food Day Obse

——

especially as it relates to trans-fat, salt andasurg food preparg
tion. The Food & Agriculture Organization (FAO),wdry repre-
sentative here in Guyana, Dr. Lystra Fletcher-Raatl the mes
sage of the Director General of the FAO, Mr. Josaz{ano Deé
_ | Silva for World Food Day. During this address theCFreiteratec
j commitments to support the fight against hunger raathutrition|
T for the rest of the world’s population that stilifer from both
% & Mr. Da Silva alsgms

during the 2013 World Food Day Observance pOft on how to l_,
dress the great challenges of translating risirggl favailability#
into better nutrition for all people, and how to keahe necesigges

(ARIBBEAN LEEK OF AGRICULTURE
“Linking the Caribbean for Regional Food and Nutrition Security and Rural Development”
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~ = National Economic Forum Staged —

o —
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A two-day National Economic Forum was staged at the Intanaleoa]aa——"——aes——-——
Conference Centre Liliendaal which provided a medior stakeholders t&
discuss key emerging issues to the further devedopnof Guyana. Thi
forum was held under the theme, “Promoting Econofrowth throug
Innovation, Diversification and Partnership,” arehtured presentations §-
President Donald Ramotar, Finance Minister Dr. ASingh, Private Sectd:
Commission Chairman Ronald Webster, and chairpsrsdnthe 10 pre
selected thematic groups that included busines®septatives, trade uni( -
officials, religious groups, and government andtpall representatives.

President Donald Ramotar addressing the gathering at the
National Economic Forum

The 10 thematic areas of focus included agro psicgs aquaculture
aviation, energy, human resources and manpowemipign infrastructure, land use, manufacturing and
standards, non Caribbean trade and tourism. Ther@eManager of the Guyana Marketing Corporation
i# chaired the thematic group that focused on Agra&ssing.

.\, During these breakout sessions discussions andhreeadation
5 were captured and presented in revised group efore
reviews and outcomes of those sector presentatiomsyred to
=% an appreciable degree, the Government’s own irsigiid the
same sectors.
This Economic Forum sought to match in significattoe May
2006 presidential summit on private sector devekpmheld
under the auspices of the National Competitiven€ssincil
(NCC) and the subsequent September 2011 publieterisector
forum held at the National Conference Centre. Heggi Donalc
Ramotar is the current Chairman of the NCC that wsatablished to take ownership of the National
Competitiveness Strategy (NCS).

v

Some of the attendants of the National Economic Forum

The conclusion of the National Economic Forum sawesal proposals being put forward, among them|was
the suggestion that it be held annually particylarllight of continuously evolving economic circstances.
Additionally, a shift towards the hosting of an aah
economic forum would be necessary so
stakeholders could understand what factors
changed and to seek solutions to address the ngaH
from a rapidly changing economic climate, localhd
internationally.

Following the conclusion of this Forum Head of
Presidential Secretariat, Dr. Roger Luncheon at
weekly post-Cabinet press briefing stated that =t K : :
recognized the Signiﬁcance Of having a 1o_yean [lﬂf: The Tourism working Group during the National Economic Forum
prospects and projections in the 10 economic sedb@ing reviewed publicly by stakeholders.
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87 Robb & Alexander Streets Lacvtown. Georgetown

Telephone MNos: 227-2006, 226-8255, 2271630
E-rmail: info@newgmc_.corm Web Site: www_newomic._.Ccorm
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CONTACT US FOR MORE INFORMATION

Guyana Marketing Corporation
87 Robb & Alexander Streets,
Lacytown, Georgetown
Tel. No: 592-226-8255
592-226-2219
592-226-9599

592-227-1630
592-225-7808

Email: newgmc@networksgy.com

Guyana Shop
Tel.592-227-2006

We’re on the Web at

Www.newgmec.com
www.agriculture.gov.gy

Compiled and Edited by Hadoc Thompson
Contributing Team:

Marketing Officers of Guyana Marketing Corporation




